
2022-23 PARTNERSHIP OPPORTUNITY



In the past twelve years, over 310 buildings across 
Brisbane have opened their doors –and welcomed 
over 165,000 visitors.

The 2019 Brisbane Open House event reached 
many milestones and once again enjoyed 
resounding support demonstrated by high 
visitation and participation, plus strong building 
and volunteer numbers. The 2019 event 
continued to provide visitors with unequaled 
access to the city, deepening our understanding 
of the complexities of design, construction, 
preservation, and reminding visitors how design 
can immeasurably enhance our day-to-day lives.

Brisbane Open House continues to evolve and 
grow. This not-for-profit community event would 
not be possible without the continued, dedicated 
and generous support of our event supporters.

Sponsorship of Brisbane Open House is a unique 
opportunity for your organisation to grow brand 
awareness, provide networking and professional 
development opportunities for your team, achieve 
your corporate social responsibility targets and 
entertain clients.

We hope that you will take this opportunity to 
be part of one of the city’s most fascinating and 
unique events.

Celebrating good design, quality architecture and 
our city’s rich heritage, Brisbane Open House 
promotes a greater appreciation of Brisbane’s 
built environment – opening hearts and minds.

Brisbane Open House gives us the opportunity 
to broaden our awareness of the importance of 
architecture, engineering and urban design; it 
educates and inspires discussion and showcases 
outstanding new work and historic sites.

Brisbane Open is a free public festival and offers 
behind-the-scenes access to buildings across the 
city. This access provides a unique opportunity 
to explore and experience our city’s unique built 
environment.

Open House Worldwide is now actively promoted 
in more than 50 cities around the world with the 
aim of focusing attention on and celebrating the 
unique attributes of a place – its buildings, places 
and treasures.

Since its inauguration in 2010, when 16 buildings 
opened for Brisbane Open House and recorded 
just over 12,000 visits, this community event has 
grown into a major annual design festival. The 
number of buildings involved has since grown to 
over a hundred sites per annum, with the events 
and programs continuing to expand each year.  

BRISBANE OPEN HOUSE
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Supporting Brisbane Open House  
is good business.

Brisbane Open House brings people together  
and proves our society is unmistakably interested 
in celebrating our architectural, engineering and 
built heritage – and discovering how good design 
and the built environment contributes to our 
society and shapes our community.

Since 2010, Brisbane Open House has achieved 
significant cultural capital across Brisbane and 
continues to develop sustainable aspects to the 
events. 

This partnership has the potential to help your 
business to:

• Provide positive brand alignment through 
 association with the Brisbane Open House
• Demonstrate corporate and industry  
 leadership through active support of a  
 respected cultural event
• Build shared understanding across  
 the community of the importance of  
 contemporary and historical  
 architectural design
• Offer a range of stakeholder engagement  
 opportunities
• Engage your brand with a captive audience 

WHY PARTNER WITH US?
WHO IS THE BOH AUDIENCE?

In our last fully operational year in 2019, 119 buildings 
opened for 35,000 visitors to explore, and over 
85,000 visits were recorded. 

Our audience is highly engaged and we have: 

• E-news subscribers - over 11,800 subscribers 
• Facebook - over 11,700 followers
• Instagram - over 10,400 followers

• Brisbane, Gold and Sunshine Coast locals  
 aged between 18 and 70 years
• Architects, designers, industry professionals  
 and students, but more importantly the  
 interested general public who value the place  
 they live in
• Families, interstate tourists and drive market
 
Those who:

• Frequently attend museums and galleries,  
 with interest in heritage and the arts
• Appreciate in-depth insights and like to feel  
 part of the discussion and process
• Swayed by reviews and recommendations
• High usage of social media
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After a two year hiatus, due to Covid-19, Brisbane Open 
House in 2022 is moving into a ten year strategy to grow 
the event into a self-sustainable and enduring event that, 
outside from its core Open House weekend, will host a full 
calendar of events throughout the year.

This year’s Brisbane Open House weekend will be   
27th - 28th August 2022

This event will encompass a curated selection of 
approximately 30-40 venues. This will include a number 
of our most popular previous venues, as well as a number 
of new, never-before-seen. We will also be introducing 
and featuring an ‘Iconic Precinct’, of which will become an 
immersive addition to the Brisbane Open House weekend.

This year we will also be introducing a new event in the 
lead up to the Brisbane event, the ‘Villages of Brisbane’. 
This has been developed to provide a focus to selected 
significant villages  that underpin the reason Brisbane City 
is a place of such variety, history and interest. Each year, 
a new area will be identified for focus. In this inaugural 
year we are focusing on the historic area of Sandgate and 
Shorncliffe. 

The Villages of Brisbane: Sandgate, will be held on 
Sunday 21st August 2022

Both the Iconic Precinct and the Villages of Brisbane 
events will be a regular addition to the core Brisbane 
Open House event. It is our aim for each year to continue 
to grow and expand the footprint of Brisbane Open 
House. We look to engage with a wider cross section of 
an audience as well, which in turn will provide a broader 
opportunity for prospective brand aligned partners. This is 
particularly important as the city builds its momentum and 
sense of self in preparation to hosting the 2032 Olympics.

2022 BOH  
PROGRAM OF EVENTS
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Brisbane Open House (BOH) welcomes the 
opportunity to discuss how to best align your  
brand with the 2022 and 2023 BOH program  
to ensure a mutually beneficial partnership,  
and a strong return on investment for you.

Brisbane Open House will be supported by an 
integrated and comprehensive marketing and public 
relations campaign.

We will liaise with your marketing team to discuss 
cooperative methods of promoting our partnership, 
including:

• Providing quote/s in press releases
• Social channel content and engagement  
 opprortunities
• Promotion of your business via BOH EDMs
• Access to the official BOH press kit and imagery
• Other potential opportunities
Your organisation will be publicly acknowledged as an 
Industry Partner, (see the Partnership Matrix for details).

PARTNER BENEFITS

MARKETING AND COMMUNICATION

Your staff or special clients will be invited to participate 
in bespoke volunteering opportunities at Brisbane Open 
House.

You will receive a full post event report outlining 
programs, visitation and media coverage associated  
with Brisbane Open House.

VOLUNTEERING

REPORTING
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PARTNERSHIP OPPORTUNITY

Brisbane Open House is welcoming partnerships that 
will be ongoing for the 2022 and 2023 events. This will 
encompass two years of Brisbane Open House and 
Villages of Brisbane event support, as well as all other 
public events throughout both years, until the end of 
2023. 

Your partnership will be in support and benefit  
from the following:

• 2022 and 2023 Brisbane Open House events
• 2022 and 2023 Villages of Brisbane events
• All other public events run throughout the  
 remainder of the calendar year

Brisband Open House wishes to build ongoing and 
mutually beneficial partnerships. 

The following are our partnership levels, however we see 
each relationship as unique and as such look forward to 
build a specific partnership that provides value to your 
organisation.

• Platinum Partners, $50,000 investment
• Gold Partners, $25,000 investment
• Silver Partners, $10,000 investment
• Bronze Partners, $5,000 investment
Please see following a detailed breakdown of each level 
of partnership, however this is negotiable.

THE SNAPSHOT

PARTNERSHIP LEVELS

THE OPPORTUNITY
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PARTNERSHIP MATRIX
PLATINUM PARTNERSHIP - $50,000

GOLD PARTNERSHIP - $25,000

SILVER PARTNERSHIP - $10,000

BRONZE PARTNERSHIP - $5,000

WEBSITE

WEBSITE

WEBSITE

WEBSITE

EDMS

EDMS

EDMS

EDMS

SOCIAL

SOCIAL

SOCIAL

SOCIAL

MEDIA

MEDIA

MEDIA

MEDIA

SIGNAGE & PRINT

SIGNAGE & PRINT

SIGNAGE & PRINT

SIGNAGE & PRINT

ACTIVATIONS / OTHER

ACTIVATIONS / OTHER

ACTIVATIONS / OTHER

ACTIVATIONS / OTHER

• Logo featured as a Platinum 
 Partner on partnership page 
 and in footer
• Hyperlinked to own website

• Logo featured as a Gold  
 Partner on partnership page  
 and in footer
• Hyperlinked to own website

• Logo featured as a Silver  
 Partner on partnership page  
 and in footer
• Hyperlinked to own website

• Logo featured as a Bronze  
 Partner on partnership page  
 and in footer

• Logo featured as a Platinum  
 Partner in the footer of all  
 (montly) EDMs 
• Hyperlinked to own website

• Logo featured as a Gold  
 Partner in the footer of all  
 (monthly) EDMs 
• Included in lock up

• Logo featured as a Silver  
 Partner in the footer of all  
 (monthly) EDMs 
• Included in lock up

• Logo featured as a Bronze  
 Partner in the footer of all  
 (monthly) EDMs 
• Included in lock up

• 10 x posts over the duration of  
 the partnership (until the end  
 of 2023)
• 2 x sponsored posts for greater  
 reach
• @ mentions wherever possible

• 6 x posts over the duration of  
 the partnership (until the end  
 of 2023)
• 1 x sponsored posts for greater  
 reach
• @ mentions wherever possible

• 4 x posts over the duration of  
 the partnership (until the end  
 of 2023)
• @ mentions wherever possible

• 4 x posts mentioning all Bronze  
 Partners, over the duration of  
 the partnership (until the end  
 of 2023)
• @ mentions wherever possible

• 1 x media opportunity (this  
 will include collaboration with  
 our media agency and Partners  
 media agency)

• Logo on all 2022 & 2023  
 signage and printed collateral  
 wherever possible, as a  
 Platinum Partner

• Logo on all 2022 & 2023  
 signage and printed collateral  
 wherever possible, as a Gold  
 Partner

• Logo on all 2022 & 2023  
 signage and printed collateral  
 wherever possible, as a Silver  
 Partner

• Logo on all 2022 & 2023  
 signage and printed collateral  
 wherever possible, as a Bronze  
 Partner

• Opportunity for activation at  
 relevant BOH venue (2022 /  
 2023 events)
• Speeches - mention as a  
 Platinum Partner in any BOH  
 wherever possible
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We look forward to the opportunity to  
develop a mutually beneficial partnership. 

For further information, please reach out to: 

Melissa Hoedel
Executive Director, Brisbane Open House
0407 197 723
melissa@brisbaneopenhouse.com.au

www.brisbaneopenhouse.com.au

brisbaneopenhouse

THANK YOU

CONTACT

FIND US ONLINE
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http://www.brisbaneopenhouse.com.au
https://www.facebook.com/BrisbaneOpenHouse
https://www.instagram.com/brisbaneopenhouse/

